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O ur vision... "To continually expand, improve and
innovate NPCIL's public outreach to empower
citizens of the country to build informed opinion on
nuclear power."







wer is globally accepted as a clean, low-carbon source of generating
a safe sustainable and cost-effective way. To communicate the undeniable
powertovanoussemons f the society, Nuclear Power Corporation of

3 gamut of publlc outreach activities over a
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s scaled up its public
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sites as well as at several other locations across the nation. There have been |nformat|ve
programmes conducted at the grassroots level, involving local populations; scientific
meets-cum-workshops for press and media personnel have been conceptualized and
organized at different locations across the country; there have also been scientific meets
for medical professionals; special educational tours to nuclear power plants for students
and teachers have been organized; representatives of local communities as well as
decision makers have visited nuclear power plants, and informative messages has been
shared through popular public media like print, television, radio and film, to name justa
few.

Outlined in this brochure is a summary of these initiatives that will go a long way
towards fostering a greater understanding of nuclear power on the part of the public
and its more realistic appraisal by decision makers as a definitive option for today and
tomorrow.




Overnview

The multi-faceted public outreach programme of NPCIL has been reengineered,
adopting several refreshingly innovative means of communication in the spirit of
openness and transparency.

NPCIL has evolved an action plan with a clear set of objectives, actions and timeline.
A review and monitoring mechanism has been established and monthly reports are
issued to Department of Atomic Energy (DAE), Govt. of India.

Direct participation by the top-level management, including Directors, amongst others,
has been inspiration for all. For example, on several occasions, senior management
officials have interacted with and addressed the village communities in the
neighbourhood of plant sites, thus building stronger bonds, while inspiring confidence
and trust. An apex committee at NPCIL Headquarters closely follows the outreach
policies and programmes that have been constituted with dedicated working groups at
the headquarters and each of thesites.

A dedicated team of over 450 personnel across NPCIL has been trained and deployed for
partaking in the public outreach activities. In addition, NPCIL has partnered with around
40 professional organizations such as Vigyan Prasar (DST) and Nehru Science Centre,
Mumbai, Amity University, Krishi Vigyan Kendras, National Science Centre, New Delhi,
Times of India, National Geographic Channel etc. among others, for supplementing the
outreach programme and extending its reach even further.







Communication Through :

Broadcast Media
Telecast Media

Digital Cinema

Folk Media

Innovative Publications
Print Media

Exhibition

Lectures & Interactions

Collaboration with about 40

professional organizations,
including Vigyan Prasar

(DST), Times of India,

National Geographic

Channel, Amity University,

Krishi Vigyan Kendras, NCSM etc.




An innovative mix of approaches has been adopted to maximize the impact of the public
awareness campaigns. The use of TV commercials, print advertisements, digital cinema, street
plays, radio jingles, print publications such as single sheets, comic books, etc. in vernacular
languages, enhanced interaction with press and media, scientific meets with doctors and
teachers, e-public awareness campaigns, and rallies in support of nuclear power are a few,
among many, modules that were adopted and gainfully utilized in various regions across the
country where nuclear power plants are located, particularly at KKNPP.
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Short Flms
75 short films and documentary of one-minute to fifteen-minute duration on different

themes of nuclear energy were developed in various languages. These were aired in several
states and regions through cable TV networks and National Geographic Channel.

These short films depicting biodiversity around nuclear power plants and environment-

friendliness of nuclear power were screened in theaters in states such as Andhra Pradesh,
Guijarat, Maharashtra, Madhya Pradesh , Haryana, Tamil Nadu and Kerala.

All the three parts of animated films on Budhiya have been developed in seven languages
and were screened at public places, schools and villages across the country.

Awareness Through Publications

Comic series on Budhiya and innovative single-sheet pamphlets addressing the

apprehensions of people on topics like nuclear safety, radiation, etc. have been developed in

simple vernacular languages and distributed to various sections of society around all nuclear
power plant sites. 'Till date about 25,00,000 copies of these publications in seven languages

have been distributed in the vicinity of the existing and future nuclear plantsites."




OverZS,O0,000

copies of Budhiya series
comics and single sheets
in seven languages have
been distributed so far

About 25 short and
animated films developed in 9 languages




over 1500 people's

representatives have been
briefed so far




Over 1500 people's representatives, including MPs, MLAs, Sarpanchs, opinion makers,

planners and policy makers were briefed about nuclear power and related aspects. Decision

makers like state officials were also briefed.
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New initiatives

So far 2 FIPs

have been organized
: af\l?hiwani and Jind'in Harayana
< . > |

More than 160 farmers attended
workshops




Farmers Integration Programme (FIP)

The programme is a very unique public awareness activity specially designed for farmers to address the
myths and apprehensions prevailing in their minds and to inculcate positive understanding of nuclear
energy, especially to improve their agricultural yields. Besides, the main objective of the programme is to
share information about the role of radiation and how food irradiation technology helps them to improve
the shelf life of their various crops by sprout inhibition, early ripening of fruits and prevention of infestation
by insects etc.

More than 160 farmers, grampanchayat leaders and members from different tehsils of Bhiwani and Jind

districts, scientists from Krishi Vigyan Kendra, media persons and other members of local communities
attended the workshop.
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Publlc Avvareness Programme Updates
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